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Why go for Fairtrade status?

©Moe Kaffer

A Fairtrade 
University or 
College is one which 
has achieved five goals 
around using products 
with the FAIRTRADE 
Mark and raising 
awareness of unfair 
trade issues facing 
producers in the global 
south.

Fairtrade Universities and Colleges are part of a wider Fairtrade movement, 
including towns, cities, schools and Faith groups which are at the heart of the 
growth of Fairtrade. 

Fairtrade is relevant to many subjects and can form an engaging and enriching 
part of the curriculum.

Universities and Colleges use a lot of products that could be Fairtrade, from 
coffee and chocolate to cotton and cosmetics. Increasing the use and sales of 
Fairtrade products can have a huge impact for producers and their communities.

 It’s a fun and rewarding way to make a difference to the lives of farmers and 
workers in developing countries. You’re not only raising awareness amongst 
students about trade injustice but also sending a message to the outside world 
that your institution is committed to a fairer system of world trade. 

!



starting the journey

Put the word out. Get support to kick start your 
campaign with an initial meeting combined 

with a tasting session, or talk on trade justice. 

Develop a 
Facebook 

campaign to 
create a buzz and 

show student 
support. 

 Get informed. Email 
university@fairtrade.org.
uk and we’ll add you to 

our mailing list, keeping 
you up to date with news, 

tips and ideas for your 
Fairtrade campaign. 

 Continue 
organising 

events, and write 
a story for the 
student paper. 

 

 Work with faculties 
to get Fairtrade in to 
the curriculum, and 

encourage students to 
use Fairtrade in their 

projects.

Plan in advance 
for Fairtrade 

Fortnight.  Keep 
an eye on our 
website and 

e-newsletters for 
the latest details 
and resources.

Adopting a Fairtrade 
policy by Uni/college 

authorities and Student 
Union council will really 

get things going and your 
steering group can build 

on this mandate to scale up 
your activities on each of 

the five goals.

Lobby cafes, shops and 
restaurants to stock as 

many Fairtrade products 
as possible. 

Inspire others to 
form a steering 

group to monitor 
your progress and 

plan next steps.

to gain Fairtrade University status you’ll need to work towards 
five goals, covering a policy, products, catering, campaigning and 
a steering group. You could create a mind map for your Fairtrade 
campaign, as in this example

 When you feel you’ve achieved 
the goals (and have been actively 

campaigning for at least two terms) 
send in your application form, 

along with supporting evidence to: 
university@fairtrade.org.uk. 

Download the 
application form from 
fairtrade.org.uk/
universities 

!

Get campaigning! 
Organise awareness 

raising events, 
developing your 

own ideas to engage 
students with 

Fairtrade.



The Student Union (or equivalent) and the university or 
college authorities both create a Fairtrade policy incorporating the five goals, 
to be reviewed annually. 

further actions

policy

Make sure you create a personalised policy reflecting 
the needs and aspirations for your Fairtrade campaign. 
Get it signed by both a university/college representative, 
and Student Union (or equivalent). A mix of broad top level 
commitments to Fairtrade and more specific actions you will take 
is a good place to start. 

Sample Fairtrade 
University/College policy

University/College and Student Union commit to supporting marginalised 
farmers in the developing world by using Fairtrade products wherever 
possible, and raising awareness within the university/college community 
of trade justice issues. 

•  Fairtrade products including food and cotton will be made available in all retail 

and catering outlets on campus, with a commitment to increase the range of 

products as far as possible. 

•  The University/College and Students Union will source Fairtrade cotton in its 

procurement contracts. 

•   Fairtrade products will be provided at all meetings and events catered by the 

university/college’s catering service.  

•  The University/College will work with the Student Union to deepen understanding 

and increase consumption of Fairtrade products through:

•  Educating staff and students to the existence of this policy and reasons for it

•   Holding events to raise awareness and understanding of the FAIRTRADE 

Mark and Fairtrade University recognition

•  Participating in Fairtrade Fortnight annually

•   Working with academic staff to incorporate related theories and Fairtrade 

case studies in to teaching where appropriate. 

A joint Fairtrade steering group, representing all necessary groups and including 

students will meet at least termly to implement this policy, which will be reviewed 

and updated on an annual basis. 

Ensure you review and develop the policy annually to build your campaign and renew your status.  

Set your own ambitious targets and policies to increase awareness and deepen commitment to Fairtrade. 

GOAL 
ONE

TIP



If you’re struggling to get an outlet to swap to 
Fairtrade products, try organising a petition 
or order ‘stock it’ postcards from our website 
to show demand for Fairtrade on campus. 
You can increase visibility at the point of sale 
with promotional materials available from our 
website fairtrade.org.uk/resources or create 
your own! 

GOAL 
TWO

Fairtrade products including food and cotton 
are made available for sale in all campus shops. Fairtrade foods are used in 
all cafés/restaurants/bars on campus. The availability and use of Fairtrade 
products throughout the university/college increases year on year. The 
university/college and student union commits to sourcing Fairtrade cotton 
products in their purchasing (for example staff uniforms, course wear and 
merchandise). 

Check out the ever growing range of Fairtrade products 
available at fairtrade.org.uk/products . Work with all shops, 
cafes and restaurants to get as many Fairtrade products on 
campus as possible. You don’t have to sell the entire range of 
Fairtrade products to pass this goal, but the bigger the range, the 
more benefit goes back to Fairtrade producers.  Remember to 
include a complete list with brand names in your application. 

further actions

products

There are always more Fairtrade products to get onto campus! From fresh fruits, soaps and beauty 

products to olive oil, cotton uniforms, hoodies and dishcloths.  To renew your Fairtrade status keep 

working to expand the product range at each outlet, and establish the default procurement of Fairtrade 

cotton products. You can include any product promotions or point of sale advertising in this goal too. 

TIP

Reading SU shop, Fairtrade products



To build on this goal think about further catering products that can be Fairtrade, such as juices, biscuits, 

snacks, wines and fresh fruit. Let attendees know they are consuming Fairtrade products with leaflets, 

posters and menu descriptions.

GOAL 
THREE

Fairtrade products are served at all meetings/
events hosted by the university/college and the Student Union (or 
equivalent), including internal management meetings. Tea, coffee and 
sugar to be served as standard with other Fairtrade products being 
introduced (e.g. biscuits and juice) where possible. 

This is a chance to show your commitment to guaranteeing a 
better deal for producers on a daily basis, and to enable staff 
to feel involved. Research shows that employees are inspired 
by working in a Fairtrade-friendly workplace, so make the most of 
this goal to spread awareness amongst staff and visitors.

further actions

Catering staff showing off their Fairtrade smoothies

Fairtrade society 
wine tasting, 

Imperial College

catering

© Chester University

© Simon Rawles

TIP



GOAL 
FOUR

 events calendar

This goal has huge scope for creativity, and developing your own campaign 
personality. From wine tasting events to online campaigns, media stunts and using 
Fairtrade case studies in the curriculum. We’re looking for student engagement with 
the issues behind Fairtrade- trade justice and sustainable consumption. Keep a record 
of all your activities (with photos) and submit a calendar of events and other details with 
your application to pass this goal. 

Worcester Uni vs Worcester College of Technology 
annual Fairtrade Football match.

Campaigns are run on campus to 
increase the understanding of Fairtrade and consumption of Fairtrade 
products. This should include student events, actions and trade justice 
awareness raising as well as integrating Fairtrade in to subject teaching 
where appropriate.

Events are a great way to inform and entertain 

students, and are key to raising awareness and 

achieving goal four.  

campaigning

January February March April

May June July August

September October November December

Freshers 
Fayre

(recruit vols) Speaker

September

Fairtrade 

Fashion 

Show

Green or 
Enviro  
Week

Fairtrade Easter Egg Hunt

National Film Week: Black Gold

Fairtrade Santa’s Grotto

Fairtrade 
Football 
Match

© Worcester Unviersity

Fairtrade 
Fortnight

TIP

Events Calendar

Valentine’s 

Chocs and 

Roses



Fairtrade product event ideas:

•  International themed evening i.e. 

Caribbean Fairtrade meal

•  cooking challenge

•     get student societies involved

•     wine/chocolate tasting

Coffee Mornings
Regular Fairtrade coffee mornings 
or lunches give students a chance to 
socialise in between classes and support 
marginalised farmers at the same time.

Social networking. Create a Facebook group for students Download facebook badges at  fairtrade.org.uk/resources Link to Fairtrade Foundation Facebook, twitter, blogs and YouTube

Partnerships 
Find other local Fairtrade towns, 

schools and Faith groups on the 

campaigns map: fairtrade.org.
uk/campaignsmap  

Speaker
Try Fairtrade Foundation, People 
and Planet, Traidcraft, local 
Fairtrade campaign groups and 
companies selling Fairtrade 
products

You can download guides to organising 
wine tasting, debating and cooking events 
from our website: fairtrade.org.uk/resources

!

Volunteers
• Student volunteering schemes • Sign ups at Freshers fayre• Involve relevant student societies• Link with other events

Student talent competition

Target art, fashion design, 

journalism and cookery students.  

Offer prize from local Fairtrade 

friendly supermarket/company

Event planning and promotion

Fairtrade product event ideas:
Fairtrade product event ideas:
Fairtrade product event ideas:
Fairtrade product event ideas:
Fairtrade product event ideas:
Fairtrade product event ideas:
Fairtrade product event ideas:
Fairtrade product event ideas:
Fairtrade product event ideas:
Fairtrade product event ideas:
Fairtrade product event ideas:
Fairtrade product event ideas:
Fairtrade product event ideas:
Fairtrade product event ideas:
Fairtrade product event ideas:
Fairtrade product event ideas:

Green Week
•  organise debate to examine 

environmental benefits of Fairtrade

•  Circulate the Fairtrade debate guide 

& climate change report, see fairtrade.

org.uk/reports

•  make a bicycle-powered smoothie 

maker

SpeakerSpeakerSpeakerSpeakerSpeakerSpeakerSpeakerSpeakerSpeakerSpeakerSpeakerSpeaker

Freshers Fayre
•  order leaflets from Fairtrade Foundation•  give out guides to Fairtrade on campus• recruit volunteers for Fairtrade group!•  get samples to give out and Fairtrade hamper for prize draw

GOAL 
FOURPlan your events to get 

maximum benefit for your 
campaign.

Mad Hatters Fairtrade Tea 
party, Derby University

Fairtrade roses for Valentines 
day, St Brendan’s college

Student talent competition
Student talent competition
Student talent competition
Student talent competition
Student talent competition
Student talent competition
Student talent competition
Student talent competition
Student talent competition

Fairtrade Fortnight 
• Plan early!

•  Check Fairtrade 
Foundation website for 
resources & ideas



Liverpool John Moores University 
have been embedding Fairtrade in 
to the curriculum in undergraduate 
and postgraduate modules as well as 
conducting research on the impact of 
Fairtrade and specific case studies on 
Fairtrade social enterprises. Through 
special projects looking at ethical 
sourcing, business techniques and 
marketing using Fairtrade examples 
and guest speakers (including 
politicians, Fairtrade producers, 
recent graduates and business 
leaders) students receive rich real 
world experience of Fairtrade within 
the context of their studies. 

This has inspired students to 
take their knowledge out of the 
classroom and participate in local 
campaigning activities in Liverpool.

The modules involved include: 
International Business Ethics, 
Corporate Social Responsibility, 
Advertising strategy, 
Management for Social 
Enterprise and MA Marketing. 

GOAL 
FOURIncorporating Fairtrade theories and case studies into 

teaching adds an exciting and inspiring ingredient for 
students in a wide range of subjects.  It is a fantastic 
way to deepen understanding of the issues faced by 
producers in developing countries, consumers’ ethical 
purchasing decisions and the theory behind alternative 
business models.  

Business and Management 
For business and management related courses, Fairtrade 

companies and social enterprises provide fantastic case 

studies of ethical business models, and Corporate Social 

Responsibility. 

Economics or Development 
For Economics or development students Fairtrade represents 

a growing alternative model of trade, delivering real benefits 

and solutions to some of the market failures in conventional 

trade. Unpick the different aspects of Fairtrade, from the 

stable prices and producer organisations to the environment 

and world trade rules and the WTO. 

Ethical Fashion 

With a growing interest in ethical fashion and the availability of 

Fairtrade cotton, see our case study for ideas of how Fairtrade 

is being incorporated into fashion design modules. 

Catering Students 

Chefs and catering students are in the perfect position to use 

the range of Fairtrade products available, and learn about the 

social and environmental impacts of food sourcing decisions. 

teaching fairtrade

Business Management

Teaching Fairtrade in 
subject modules isn’t 
compulsory in order 
to gain Fairtrade 
University/College status, but 
it’s a fantastic way to develop 
your campaign, and looks 
great under goal four!

Fairtrade caramel banana bavarois 
cooked by Professional Cooking student 
at Plymouth City College



GOAL 
Five

A Fairtrade Steering Group is 
established, with representatives from the student body, University/College 
staff and catering or procurement department. (Where this is part of a wider 
ethical procurement committee there should be a Fairtrade working group 
who either meet termly or who cover Fairtrade comprehensively in the 
wider meeting.) Student representation in the steering group is essential.

fURther actions

renewing your fairtrade status

steering group

You’ll need a well represented and proactive group meeting at least once a term, 
and make sure students are well represented in the group to keep your Fairtrade 
campaign relevant to them. Keep minutes of what’s discussed, and send in two sets 
with your application for Fairtrade status, and subsequent renewals. Ensure positions 
are replaced and handed over as group members leave, and update us in each renewal 
with the details of the group membership.

Brunel University declaration 
© Brunel University

© Brunel University

It’s important that the steering group continue to meet regularly, and continue to set objectives for 

the campaign. Collaborating with other local Fairtrade campaigns (Fairtrade Towns or 

counties for example), will not only make bigger 

and better events but also help maintain the 

momentum of the group as members are 

replaced. Work with feeder schools to raise 

awareness about Fairtrade with them through a 

mentor’s scheme. Developing separate working 

groups (for product development/media work/

events) is another next step to increase the 

impact of your group. 

Gaining Fairtrade University or College status is a fantastic achievement, and its the start of your 

University or College’s ongoing commitment. 

To ensure the progress of the campaign with each new 

intake of students, and to help us support you we ask 

for an annual renewal application in order to maintain 

Fairtrade status. 

You need to complete a renewal form after 12 months 

and every two years subsequently showing continued 

progress on each of the five goals, and include 

supporting evidence, such as photos from events 

and an updated list of Fairtrade products available 

on campus. We’ll send a reminder before it’s due, the 

renewal form can be downloaded from our website so you can 

work from it and record your progress all year round. 

TIP

Kingston University 
Fairtrade Steering Group







The Trade Justice Movement (TJM) is a 
coalition of over 80 organisations (including 
the Fairtrade Foundation) campaigning for 
Trade Justice-not free trade-with the rules 
weighted to benefit poor people and the 
environment, rather than rich countries and 
businesses. 

TJM target their campaigns towards 
the UK government, the EU and WTO, 
most recently on Economic Partnership 
Agreements (EPAs), unfair trade deals 
which the EU is trying to negotiate with 
76 former colonies, some of the poorest 
countries in the world. 

Find out more about the Trade Justice 
Movement at: tjm.org.uk. 

Trade justice

People & Planet is the largest student 

campaigning network on environmental and 

world poverty issues in the UK, delivering high 

profile campaigns through 71 student activist 

groups at colleges and universities. People 

& Planet groups first took up the Fairtrade 

University challenge, and continue to campaign 

for ethical procurement (including Fairtrade) in 

Universities through their Buy Right campaign. 

To learn more about People & Planet and their 

campaigns, visit peopleandplanet.org.uk.

International trade has the potential to lift millions 

of people out of poverty but the current rules 

governing international trade are preventing this. 

Much of the produce we consume is grown by small 

scale farmers in poorer countries, however prices for 

many have fluctuated and decreased in real terms 

over the past 30 years, making it hard for producers 

to plan or invest, and forcing some producers to 

sell at a price below what it costs them to grow the 

crops. 

Fairtrade producer case studies demonstrate the 

benefits Fairtrade brings to communities, and 

highlight how unfair and inequitable conventional 

trade really is. 

A few examples of unfair trade rules, from the Trade 

Justice Movement:

•  Whilst international trade is worth $10 million a 

minute, poor countries only account for 0.4% of 

this. 

•  Global coffee prices plummeted in recent years 

as developing countries were forced to move in to 

cash crops such as coffee by the World Bank as a 

condition for loans, creating excess supply. 

•  American sugar and cotton producers receive 

huge subsidies, inflating production and driving 

down world prices, including prices received 

by small holder sugar producers across the 

developing world. 

•  In 2009 the average cow in the UK was subsidised 

by $800, whilst the average yearly income in 

Ethiopia was $100. Developing countries are 

forced into dropping protectionist measures as a 

condition of IMF loans, but rich countries continue 

to pursue these policies.



Case study

We don’t want charity, 
we want the basic 
human right to earn 
a decent living to 
be able to feed our 
children and live 
without relying on 
handouts.  Fairtrade 
is a start but, for us to 
earn a living, we need 
people to buy our 
fruit.  I hope people 
begin to see that 
they can make a real 
difference to the lives 
of thousands of real 
people just by making 
a simple decision 
when they shop.  That 
is all we ask. Marcella 
Harris, Ex-President 
of WINFA

UK supermarket banana price wars in 
recent years have driven prices down 
even further for banana growers. Buying Fairtrade 
is the only way you can be sure your bananas 
were produced in a socially and environmentally 
responsible way. 

Meet Nioka Abbott. 
She has been farming 

bananas on the volcanic 

Caribbean island of St Vincent 

for over thirty years, and has a 

small family plot which she farms 

with her husband and 19 year old 

son. She produces 25 boxes of 

bananas a week which accounts 

for 90% of her income, also 

growing some other crops for the 

local market. 

Up to 50% of the Windward 

Islands’ total export revenue 

traditionally came from banana 

exports making them crucial to the 

economy of the islands, providing 

a direct living for thousands of 

small scale producers like Nioka 

and her family. 

A rise in the cost of inputs such as 

fertiliser, combined with increased 

competition from large plantations 

in Latin America and West Africa- 

where bananas are produced 

using large amounts of harmful 

pesticides and very cheap 

labour - has sent world prices 

down. As a result Caribbean 

producers who farm in a more 

environmentally and socially 

friendly way – with higher 

production costs as a result – 

have seen exports to Europe 

plunge. Many farmers have been 

driven out of business resulting in 

high unemployment, youth unrest 

and poverty in the small islands, 

also ravaged by Hurricane Dean in 

2007 destroying large amounts of 

banana crops. 

Since becoming Fairtrade 

certified with WINFA (Windward  

Islands Fairtrade Association) 

in 2000 Nioka’s community has 

helped to maintain this essential 

industry through selling Fairtrade 

bananas in to the UK. In addition 

to receiving a stable and fair 

price they have also invested 

their social premium equipping 

schools, training colleges and 

health centres, repairing local 

roads, environmental clean up 

campaigns and even buying a 

school bus to enable rural children 

to attend school in the capital. 

A WTO challenge to EU banana 

import rules poses a new and 

serious threat to the Caribbean 

banana industry. The tariff 

faced by Latin American 

banana exports (dominated 

by large, powerful US banana 

companies) to the EU has been 

reduced, making it harder for 

Caribbean farmers to compete 

and forcing yet more out of 

business.

Nioka is secretary of her local 
Fairtrade farmers association, 
one of 46 making up WINFA 
across four islands.

!





What fairtrade means
for cotton farmers

Case study
Meet Sainathan, a Fairtrade 
cotton project worker from India

Sainathan from Agrocel Pure and 

Fair Cotton Growers Association, works with 

cotton farmers in the South. He helps them 

form farmers associations, improve their 

production methods and meet the Fairtrade 

standards so they can increase their incomes 

by accessing higher value markets.

Sainathan has witnessed the success of 

many of these farming communities. The 

extra money they have received selling under 

Fairtrade has been invested in projects such 

as short-term loan schemes for farmers 

to finance agricultural improvements, 

relief funds to pay medical costs of poor 

farmers, homeworking embroidery schemes 

to improve womens’ incomes and the 

installation of solar street lamps in villages.

I did not get any education but 
I want my children to. Because 
of the Fairtrade price, I can 
send them to school.

Laljibhai Narranbhai, cotton farmer 

supported by Sainathan, Agrocel

•  The Fairtrade system ensures that farmers are paid a guaranteed minimum price for their cotton crop 

which has been calculated to cover the sustainable costs of production.

•  Advance payment, long-term relationships and democratically run co-operatives mean the Fairtrade 

system offers security to cotton farmers

•  Fairtrade standards encourage sustainable agriculture and protection of the environment

•  The additional money to invest in community projects –the Fairtrade premium -  is used by the farmer 

organisations to invest in what they need most - a school, health centre, equipment or a well.

Find out more fairtrade.org.uk/cotton



You can make fashion fairer by spreading awareness of the 

human and environmental legacy of the cotton in our clothes!

The best way of showing how funky and fashionable 
Fairtrade cotton can be is through a fashion show! 
Download the guide fairtrade.org.uk/fashionshowguide

Tips for your event

•  contact local stores to borrow samples of Fairtrade certified 

cotton clothing

• audition students to be your models

•  get student graphic designers to create invitations and 

posters

• have a student band play music at the show

• serve Fairtrade nibbles and drinks

• invite the local press and fashion store managers

• handout lists of where people can buy Fairtrade cotton

• say a few words about the importance of Fairtrade

Cotton
on the catwalk

Fashion students at the ‘cutting edge’  
of ethical fashion

•  As the fashion buyers and designers of the future, students 

have the power to make a huge positive impact on how the 

fashion industry works.

•  Universities and colleges around the country have already 

integrated Fairtrade cotton into their design courses (see 

below)

•  Work with your faculties of design on the Fairtrade cotton 

design project and let us know how it goes.

•  Visit the Fairtrade cotton page for further information and 

resources: fairtrade.org.uk/cotton

In my first year we were set a 
brief to use Fairtrade cotton 
as part of a contemporary 
design, influenced by a region 
where cotton is produced. It 
was fascinating to research 
and engage with the part of 
cotton production which is 
often overlooked. I created a 
shirt that was warm, padded 
and with a Peruvian influenced 
pattern print. I found that 
Fairtrade cotton really does 
have the potential to simply 
change lives if it is embraced 
by the fashion industry 
worldwide….. learning about 
how Fairtrade and other 
ethical practises work in the 
fashion industry has definitely 
helped me understand how 
we as future designers/buyers 
can use Fairtrade cotton to 
make a difference to future 
generations.

Rosie Dobby, 

Northumbria 

University 

fashion 

marketing 

student

Rosie’s  
design

Derby University share some of their top tips

We attracted students from fashion and design courses, 
sports and events societies through a series of ‘Models 
Wanted’ posters that went up around the University – 
they all wanted to get involved.

Over 150 people attended and through reports in both 
the Student Union Magazine (Dusted) and the University 
Magazine (Connected) we have reached a far wider 
audience within the University community.

Bristol Community Fashion Show



Case study
A UK student’s visit to a 
Fairtrade Co-operative 
in Ghana. 

By Rachel Tavernor, University of Sussex 
Trade Justice Society

Have you ever wondered where your chocolate 

has come from? Or are you too busy indulging 

in the rich taste to care? Well it’s quite likely 

the cocoa in your chocolate was grown in 

Ghana. Cocoa is Ghana’s most important crop 

as it is the largest earner of foreign revenue for 

the country. 

In 2008 I travelled to Manso, a cocoa farming 

area in Ghana, to find out more about 

Fairtrade; to discover whether buying products 

here in the UK really can make a difference. 

The short answer is YES! I’ve seen it with my 

own eyes, the better working conditions, the 

community projects and how a Fairtrade co-

operative empowers its members to have a 

voice.

One remarkable woman I met was Comfort 

Kumeah, a 59 year old farmer, mother, 

widow, grandmother and until very recently a 

kindergarten teacher (and I thought a student’s 

life was hectic!). We arrived at her home. ‘My 

farm is very near... just over that hill’ she said 

as she quickly marched into the trees. After 

a bumpy 45-minute walk we arrived at her 

cocoa farm. Comfort proudly showed us the 

ripe cocoa pods and started to demonstrate 

the cocoa process; from nurturing the trees, 

breaking the pods, scooping the beans, drying 

the beans and crushing them - by no means 

easy work!.

We asked her about being part of Kuapa 

Kokoo Fairtrade Co-operative. Comfort 

described the difficult days before the co-

operative where the scales were fixed and 

the farmers never got enough money for 

their crops. Since joining the co-operative 

she receives a fair price for her cocoa and is 

awarded bonuses. Money is also invested into 

community projects like schools, water pumps 

and training farmers to use their skills when it 

is not the cocoa season. 

Kuapa Kokoo works with over 45,000 farmers, 

who have a 45% share in Divine Chocolate. 

Comfort is passionate about people knowing 

where their food has come from and letting 

them know that a lot of love and hard work is 

invested into growing cocoa. In Ghana, cocoa 

is a luxury many cannot afford. Comfort first 

tasted chocolate in 2002 after farming for over 

25 years. When we asked 

her if she had a message 

for the UK she said, 

“Buy Fairtrade chocolate 

because it’s papapaa 

for farmers” Comfort’s enthusiasm, energy 

and commitment motivates me to look for the 

FAIRTRADE Mark in the supermarket but also 

inspires me to campaign 

for Trade Justice. Currently 

our international trading 

system favours the rich 

over the poor, but together 

we can stand alongside 

producers across the world, 

like Comfort Kumeah, 

and demand that systems 

that keep people poor are 

changed.

Before we were 
cheated. People 

adjusted the scales

student

Papapaa 
means ‘best of 
the best’ in Twi



any questions?
How long does it take to get Fairtrade status?

You’ll need to show evidence of campaigning activities over at least two terms including a Fairtrade 

Fortnight, and at least two termly steering group meetings to achieve Fairtrade status, although it’s likely to 

take longer than this to meet all five goals if you’re starting a campaign from scratch. Once you’ve applied, 

it usually takes around four weeks for us to process and either award Fairtrade status, or provide feedback 

on any further steps that are necessary. 

I’ve come across some anti-Fairtrade feeling hindering our campaign...

Sometimes you may come across apathy or even opposition to a Fairtrade campaign for a number of 

reasons, however don’t be put off!  Make full use of producer stories and case studies on our website and 

YouTube channel to engage people with the issues behind Fairtrade, and direct impact it has. Tailor your 

actions to appeal to particular audiences, and make the most of supportive groups, such as SU officers, 

lecturers, catering and university/college staff, chaplains, student groups or your local Fairtrade campaign 

group. If people have specific objections clue up on the FAQ section of our website, or contact us. 

Can individual colleges within Universities get Fairtrade status?

Individual colleges at collegiate universities (e.g. Oxford, Durham) can and do get Fairtrade status. The 

goals are the same, ‘Student Union’ can be read as JCR or equivalent, and if there are no shops, work 

on other outlets such as refectories and dining halls instead.  Two thirds of colleges must have achieved 

Fairtrade status for the University as a whole to apply. 

 links, resources, contacts

Facebook www.facebook.com/FairtradeFoundation 

Twitter: twitter.com/fairtradeUK 

Youtube: youtube.com/fairtradefoundation 

Blog: thefairtradefoundation.blogspot.com

ALSO

Email university@fairtrade.org.uk for general 

enquiries about the scheme, to register your 

campaign or submit an application or renewal 

form.

For further information about the 

University & Colleges scheme, to 

download application/renewal forms 

fairtrade.org.uk/universities

For news, information, campaign and 

promotion resources and product information   

fairtrade.org.uk

For speakers or Fairtrade products 

traidcraft.org.uk

If you’re in Scotland or Wales try: 

scottishfairtradeforum.org.uk 

fairtradewales.com




